@
CHANGESAND &

CHOICESS

VISION QUEST
New Orleans

TEXAS STATE OPTICAL

—



with changes,
come choices




TlD et

NEW ORLEANS
AWALDORF ASTORIA HOTEL

Welcome!

Vision Quest 2014 - June 8-12, 2014

The Roosevelt
New Orleans, LA

Greetings!

Welcome to Vision Quest 2014. As Chairman,
it is a pleasure to welcome those gathered for
our annual meeting.

This year's conference will feature 15 hours of
continuing education with speakers who will
freely share best practices, cutting-edge strate-
gies, and hard learned lessons.

While you are here please take the time to visit with all of the vendors,
as well as renew old friendships and begin new ones. | challenge ev-
eryone to make the effort to get to know at least one more fellow TSO
doctor.

I would like to acknowledge the hard work and outstanding efforts of
the network staff and our board of directors who spent countless hours
planning this event. Now is the time to take advantage of all the con-
ference and New Orleans have to offer.

TSO Chairman
- Steve Stanfield
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The theme of this year’s Vision Quest is Changes and Choices. This
year we are focusing on the choices we make when faced with the
endless list of changes that are occurring in our profession and our
organization.

Change is the only constant. Our lives and our practices are faced with
change on an ongoing basis. Whether it is change in third party reim-
bursement programs, change of staff or regulations becoming more
and more intrusive. It seems we always are dealing with a change

in the way we like things. So if we cannot control the presence of
change, what can we do? We can control the choices we make. We
can choose to be frustrated and upset claiming that the change is not
fair or we can choose to look for the opportunities that these changes
Create.

We can choose to have a good attitude or bad. We can choose to be
optimistic about the future of the profession or not. It is all about the
choices we make, not the changes that we experience. This year we
encourage you to embrace change and choose opportunity.
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Board Of Directors

Executive Committee

Dr. Steve Stanfield
— San Marcos, TX

Chairman of The Board

Dr. Simon Yeung
— Humble, TX

Finance Chairman

Dr. Doug Jackman
— Austin, TX

Chairman of Operations
Committee

Dr. Roland Montemayor
— Houston, TX

Chairman of Advertising
& Marketing Committee

Dr. Nitin Patel
— Farmers Branch, TX

Chairman of Political
Affairs

>
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Dr. Benny Pena
— Kerrville, TX

Dr. Renee Dunlap
— San Antonio, TX

Chairman of Professional
Affairs Committee

Dr. Michael Reade
— Houston, TX

Chairman of VVendor
Relations Committee

Dr. Cameron Smith
— Mansfield, TX

Vendor Relations Committee
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TSO Network Staff

and Resources
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TSO Network Office
5858 Westheimer, Suite 105 - Houston, TX 77057
713.953.7600 - www.tsonetworkupdate.com

NETWORK STAFF

John D. Marvin
President
jdmarvin@tso.com

Ann Deen
Director of Operations
cadeen@tso.com

Misti Buard
Communications & Event Manager
misti@tso.com

Lindsey Hazelwood
Office Administrator
lindsey@tso.com

Yanely Majano
Marketing Coordinator
yanely@tso.com

Craig Parker
Market Manager - North Texas Region
craig@tso.com

Steve Coronado
Market Manager - Central Texas Region
steve@tso.com

Ray Papania
Market Manager - Houston East Region
ray@tso.com

Jennifer Dewey
Accountant
accounting@tso.com
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NETWORK RESOURCES

Love Advertising

770 S. Post Oak Lane, Suite 101
Houston, TX 77056
713.552.1055
www.loveadv.com

TSO Marketing
Connie Marvin

Graphic Designer
connie@tso.com

EyeCarePro
support@eyecarepro.net
1.866.886.4442
www.eyecarepro.net

the EDGE: GPN

7 Eckert Street
Huntington, NY 11746
631.626.9783
www.gatewaypn.com

Optometric Business Solutions
10212 Chesterton Drive

Dallas, TX 75238

2149982723
www.optometricbusinesssolutions.com
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A Platinum Practice has proven through their success that reaching an annual
sales volume of one million dollars or more requires team work, effective manage-
ment, a high performance team of professionals, dedication to problem solving
and a total commitment to patient satisfaction.

Monty Banks, OD Mario Barrera, OD  Brian Blount, OD Leigh Kimball, OD

Stephenville, TX Laredo, TX Beaumont, Texas

&

Stanley Cavett, OD Douglas Clark, OD  Barry Davis, OD Don Reeves, OD
Early, TX Austin, TX Port Arthur, TX « Nederland, TX

John Dang,OD  Heidi Doucet, OD Dixon Golden, OD Melanie Vardeman, OD
Willowbrook Office Orange, TX Nacogdoches, TX

Bob Gracey, OD Jeff Harrell, OD Jon House, OD Doug Jackman, OD
Cleburne, TX Lewisville, TX Bryan, TX Austin, TX

June 2014 ®# 7
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Terence Jansen, OD Nelson Juarez, OD  Gregg Kamnetz, OD Kevin Katz, OD
Austin, TX Texas City, TX Austin, TX Galveston, TX

Vinh Le, OD David Lopez, OD Wayne Maltz, OD  John Mann, OD
Northline Office Houston, TX Houston, TX Houston, TX

. il wa el
= L

Linda Matocha, OD Wayne McClure, OD James Mikkelsen, OD Roland Montemayor, OD
Houston, TX Lake Charles, LA Pasadena, TX Rosenberg, TX

Roland Montemayor,OD  Phong Pham,OD  Michael Reade, OD
Houston, TX Northshore Office  Greens Road Office Temple, TX

8 B Vision Quest
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Jonathan Sher, OD Cameron Smith,OD  Perry Soli, OD Laura Stancik,0D
McKinney, TX Mansfield, TX Houston, TX Wichita Falls, TX

r,__
>

Steve Stanfield, OD Rose Virani,OD  L.C. Wakham,OD Simon Yeung, OD
San Marcos, TX Katy, TX Victoria, TX Humble, TX

NEW Platinum Practices

PZASPR

Renee Dunlap, OD Jon House, OD Ly Nguyen, OD  Maxwell Olumba, OD
San Antonio, TX College Station, TX Cypress, TX Houston, TX

L

£

s

LinhT. Yee-Young, OD August Wallace, OD Andrew & Kacey Warren, ODs
The Woodlands, TX Longview, TX Kyle, TX
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TEXAS STATE OPTICAL

Dr. Renee Dunlap
— San Antonio, TX

Member Since 2010
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A Special Thanks! ( Gialaesacs

Putting on a conference like Vision Quest each year requires the involvement and
support from a large variety of suppliers and vendor partners. Each contribute to
the success of the conference in their own special way.

We want to take the opportunity to recognize one partner in particular who has
been faithful as our title sponsor for the past seven years contributing hundreds of
thousands of dollars in support.

Thank you ALCON for your steadfast commitment to the Doctors of Texas State

Alcon

Al R-GEEL::)RE
BLoRsY

Optical.
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Sunday, June 8, 2014

12:00 PM to 4:00 PM

4:00 PM to 6:00 PM

6:30 PM to 8:00 PM

Check-in and Registration
(Waldorf Astoria Ballroom Entrance)

Welcome Reception
(Blue Room)

Opening Session
(Waldorf Astoria Ballroom)

Monday, June 9, 2014

6:30 AM to 8:30 AM

8:00 AM to 12:00 PM

8:00 AM to 12:30 PM

11:00 AM to 12:00 PM

12:30 PM to 2:00 PM

12:30 PM to 3:30 PM

3:30 PM to 5:00 PM

6:00 PM to 8:00 PM

12 ¥ Vision Quest

Breakfast
(Blue Room)

Exhibitor Set-Up
(Crescent City Ballroom)

CE & Sponsor Presentations*
(Orpheum Room & Waldorf Astoria Ballroom)

Exhibitor Lunch
(Crescent City Ballroom)

Lunch Inside Exhibit Hall
(Crescent City Ballroom)

Exhibit Hall *
(Crescent City Ballroom)

TSO Shareholder Meeting
(Conti Room)

Exhibitor Reception *
(Crescent City Ballroom)
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Tuesday, June 10, 2014

6:30 AM to 8:30 AM Breakfast
(Blue Room)
8:00 AM to 12:30 PM CE & Sponsor Presentations*
(Orpheum Room, Waldorf Astoria Ballroom & Directors Room)
11:00 AM to 12:00 PM Exhibitor Lunch
(Crescent City Ballroom)
12:30 PM to 2:00 PM Lunch Inside Exhibit Hall f
(Crescent City Ballroom)
12:30 PM to 3:30 PM Exhibit Hall *
(Crescent City Ballroom)
3:00 PM to 4:00 PM The EDGE Presentation
(Orpheum Room)
4:00 PM to 5:00 PM OBS Presentation
(Directors Room)
5:00 PM to 7:00 PM Closing Reception

NOTE: All Activities earmarked with (*) are required attendance by
TSO Doctors and Staff.

NOTE: All activities earmarked with a (') are held in the Crescent City Ballroom.

IMPORTANT: All exhibitors will have from 3 pm until 5:30 pm on Tuesday,
June 10, 2014 to evacuate the exhibit hall.

June 2014 ™& 13
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TEXAS STATE OPTICAL

Dr. Maxwell Olumba

— Houston, TX
- Member Since 2010
®
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Keynote Presentation

Five Simple Laws that Will
Change Your Life

Sunday, June 8, 2014 Booksigning to
6:30 PM - 8:00 PM follow presentation.

Bob Burg

Can a subtle shift in focus really make that big of a differ-
ence in your business and income?

|

Our speaker says, "Absolutely, yes

Bob Burg is a sought-after speaker at corporate conven-
tions and for entrepreneurial events. He regularly address-
es audiences ranging in size from 50 to 16,000 — sharing
the platform with notables including today’s top thought leaders, broadcast
personalities, Olympic athletes and political leaders including a former United
States President.

Although for years he was best known for his book Endless Referrals, it's his busi-
ness parable, The Go-Giver (coauthored with John David Mann) that has captured
the heart and imagination of his readers.

The book shot to #6 on The Wall Street Journal’s Business Bestsellers list just three
weeks after its release and reached #9 on BusinessWeek. It's been translated into
21 languages. And, it's his fourth book to sell over a quarter of a million copies.

Bob is an advocate, supporter and defender of the Free Enterprise system, believ-
ing that the amount of money one makes is directly proportional to how many
people they serve. He is also an unapologetic animal fanatic, and serves as Vice
President of the Board of Directors of Furry Friends Adoption & Clinic in his town
of Jupiter, Florida.

Ladies and gentlemen, please welcome...Bob Burg

June 2014 ™€ 15
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Sharon Carter
Optometric Business Consultant,
Founder, Eye Care Optometric Consulting (ECOC)

Sharon Carter has 24 years of optometric experience including
working in an office as an office manager, sales and training for an
optometric software company, to consulting for private practices.
She started her own consulting company, Eye Care Optometric Con-
sulting (ECOCQ), in 2001 and personally consults in offices all over the country spread-
ing her teambuilding philosophy to help them set and reach new goals.

Monday, June 9,2014 - 8:00 AM - 12:00 PM

Professionalism in the Work Place: How each of your staff interacts with patients on
the telephone and in person, along with their personal appearance, is a reflection of
the professionalism of the practice. We will discuss telephone etiquette, professional
behavior with the patient, personal etiquette in the office, office decorum and person-
al appearance/hygiene.

Communicating with Patients: Communicating with our patients should be the
most important thing we do each day. How we communicate and understand their
needs, will determine if they will become an established patient with your practice or
if they will choose to go elsewhere.

Patient Satisfaction vs. Patient Loyalty: “Customer satisfaction guaranteed’, we've
all heard it. Is that your goal? If so, you aim too low. Have you ever purchased some-
thing and been satisfied? But, would you return? Perhaps next time someone else
offers you a lower price, to which would you return? Patient satisfaction is great, but
what will make them return to your practice? Remember this, “The sweetness of the
low price is long forgotten after the bitterness of poor service!'.

Tuesday, June 10,2014 - 8:00 AM - 12:00 PM

Stop the Revolving Door, How to Hire, Train, and Keep Good Staff: Too much
time, money and effort is wasted replacing and retraining replacement staff. Set your-
self up to win. Learn how to recruit the right candidates, interview them, select the
right one to hire, and train them while building their self-confidence.

Be a Light Manager: Are you having staff issues? Is it the staff or your manage-
ment style or habits? In this course we will cover the difference in management and
leadership and how to cultivate the skills and habits to have people following you to
reaching your practice goals.

16 ™ Vision Quest



Special Presentation C) &hiSicess

Update on Regulatory

Compliance

Tuesday, June 10, 2014

4:00 PM - 5:00 PM — ——
Peter Cass, OD Joe DeLoach, OD, FAAO
Managing Partner, President and CEQ,
Optometric Business Optometric Business
Solutions (OBS) Solutions (OBS)

OBS provides consulting for insurance, billing, human resource management,
health care compliance issues, electronic medical records and practice man-
agement consulting. Courses offered by OBS include:

Change in Compliance

Federal and State compliance programs are more powerful than ever and always
changing. We will provide an update in regulations related to HIPAA, Human
Resources and Hazard (OSHA and CDC) as they related to the practicing optom-
etrist. A summary update on these issues will be provided to attendees.

Changes in the Profession

No matter how ugly or distasteful some of the changes in the delivery of health-
care and specifically optometric care may seem, the change is inevitable. We
will provide an overview of some of those changes and suggestions on how to
thrive despite them.

Changes in the Reimbursement World

The future of healthcare reimbursement will be all about increased regulations
and increased documentation requirements- all in an era of significant increases
in the world of audit activity. We will discuss what it will take to keep your hard
earned money when the auditor leaves your office.

June 2014 & 17
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The EDGE Presentation

Tuesday, June 10, 2014
3:00 PM - 4:00 PM

Jay Binkowitz
Optometric Business Consultant,
President, Gateway Provider Network (GPN)

Over the last 30 years Jay Binkowitz has had extensive
experience in retail operations, merchandising & market-
ing, manufacturing & distribution, technology develop-
ment, national sales, and on-site interactive consulting.
He has currently developed a unique support company
to create infrastructure and strengthen independent practitioners with new
business management tools and processes. Mr. Binkowitz is co-owner of Ameri-
can Eye Care, New York and co-founder of GPN.

Rebecca Johnson
Executive Director fo Business Services,
Gateway Provider Network (GPN)

Rebecca Johnson is an enthusiastic and motivational
ophthalmic staff trainer, a nationally recognized speak-
er and the Executive Director of Business Services for
GPN. She has been honored as a recipient of American
Optometric Association Para-optometric Special Service
Award and Vision Monday's “Most Influential Women in Optical” Ms. Johnson is
also a regular columnist for Administrative Eyecare, Optometric Management,

and INVISION Magazine.
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COURSES OFFERED BY MR. BINKOWITZ
AND MS. JOHNSON:

Become the Consultant of Your Business

The interactive session will provide you with the in-
formation needed to assess your business'strengths
and weaknesses, and how to deploy new strategies
to support your long term goals for profitable growth.

Prepare Your Practice for Tomorrow

Managing our practices is a complex maze of managing relationships. Patient
Care, Consumer Experience, Technology, Staff, Products & Online presence to
mention a few. We will take a tour of what we need to think about to be prepared
for succeeding tomorrow.

Profiting with Vision Care Plans

Vision Care plans are confusing and frustrating. Understanding how plans work
and how to maximize profitability continues to elude us. Profiting with managed
care is not just about knowing the plans. It is about the combination of products,
pricing, knowledge and how we present it to our patients.

Measuring for Success

Understanding what types of information we need to collect in order to make
better decisions and to grow our businesses. How do we know what is or is not
working? This course has been designed to review critical point of information
and how to use them to support success.

June 2014 ™& 19



(__

' AIROPTIXICOLORS

contoct fens
-

1C [\ IN
| |-._‘.'- \TAY) H [

first color silicone
hydrogel c

e S
To learn more balk to your
| Akcon sales representative

[ ' yo 0 - \
| A | Ry it MYALCON.COM

x‘r -\...-'II

CHANGES AND &

~# CHOICESS

20 %% Vision Quest




Sponsors & Exhibitors
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PLATINUM

HOYA

recil ~r

(VISTAKON )

GOLD
TransitiGns
Vi
® SAUFON
SILVER

solutibnreach

STANDARD

A&A Optical

ABB Concise Optical Group
Allure Eyewear

Aspex Eyewear

Avalon Eyewear

Bausch + Lomb

ClearVision

Crystal Practice Management
Compulink Business Systems
Costa Sunglasses

Diopsys, Inc.

Eye Designs

EyeCarePro

Gateway Provider Network (GPN)
HM General Contractors
i-dealoptics

Kenmark

Luxottica

Marco

Mondottica

OOGP

Optometric Business Solutions (OBS)
Optos, Inc.

Optovue

Phelps Commercial Realty
REM Eyewear

Safilo USA

Santinelli

Smith Optics

Stereo Optical

Topcon Medical Systems
TSO Marketing

Zeiss
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TEXAS STATE OPTICAL

W>._  DrLinhT Yee-Young
\ — The Woodlands, TX

Member Since 2008
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H-OYA LENSES

Made for the way we use our eyes today.

www.hoyavision.com
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TEXAS STATE OPTICAL

Dr. Ly Nguyen
— Cypress, TX

Member Since 2008
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DAY ACLNVUE" MOIST” Brand Contact Lenses for ASTIGMATISM
and ACLWVUE® DASYS® Brand Contact Lenses for ASTIGMATISM:

VISUAL STABILITY...

DAY ACUVUE" MOIST”
0.004 Brand for ASTIGMATISM'

0.014  ACUVUE" DASYS®
Erand for ASTIGMATISM®

ACUVUE" BRAND CONTACT LENSES
'WITH BLINK STABILIZED™ DESIGN

HAS NO PRISM WITHOUT THE
VISUAL DISTURBANCE'

When a vertical prism dissociation of 0.5A or mare
is prasent, It can lead to binccular disturbances in
caontact lens patients with monocular astigmatism.!
TTte-a 0528 Alr Optix® Torle®
“*=0.774 Biofinity” Toric”

"» 1154  PureVision® Toric”

BALLASTED
LENS DESIGM
HAS PRISM F
Provide clear and stable vision all day.

“ Sy diopue lurrben ropressad Ba maesn wricsl piam i“MIJ.M.E —
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TEXAS STATE OPTICAL

Dr. August Wallace
— Longview, TX

Member Since 2011
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Essilor is a Proud Partner of Texas State Optical
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TEXAS STATE OPTICAL

Drs. Andrew and
Kasey Warren
— Kyle, TX

Member Since 2010




( ™, CHANGESAND ¥

¢/ CHOICESR

@ Transili@m

IL_]H-]tLJ!’(—' V II

uJJ

e

'I""
-

We bring a refreshing
perspective that creates

real advantages for 0
customers and wearers.

Stop by our booth to learn more

CooperVision
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TEXAS STATE OPTICAL

f\ %_\ Dr. Jon House
- — College Station, TX

@_ Member Since 2013
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See what we

can do together.

VP Global® unites industry-leading
companies Including VSP* Vision Care,
Marchon®, Eyefinity®, and VSP Optics Group,
to help people see by providing accessible,
high-guality eyecare and eyewsar through
the best combination of optical and business
solutions. We partner with a netwaork of over
30.000 doctors and 70 milllon members
worldwide. See what we can do together,

Visit our booth at TS0 Vision Quest 2014,

"B . s
VSR, marcHown  eyefinty  Optics
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Visit Marcolin/ Viva

Booth #11

(_ __'_I ; EELE CO T RGIR DIESEL

GAMNT GUE REUTE  ustcavali

Magic Clip CIAND AT, I HBHE'

H;"M:F‘i' 3 " siid®  OGF  TOMFORD

wew.marcolin.com

THERE IS A GAP BETWEEM YOUR PRACTICE AND
YOUR PATIENTS. AS TECHNOLOGY CHANGES THE
WaY HUMANS INTERACT WITH EACH OTHER, WE'RE
BRIDGING THE GAP, WE WILL REVOLUTIONIZE YOUR
PATIENT RELATIOMSHIPS BY CHANGING THE WaAY
YOU ENGAGE WITH YOUR PATIENTS. WE EMSURE
THAT THE RIGHT MESSAGE IS DELIWERED TO THE
RIGHT PATIENT AT THE RIGHT TIME, 50 EVERY

PATIENT FEELS LIKE THE ONLY PATIENT

WANT A $10 STARBUCKS GIFTCARD?
TAKE A LIVE DEMO! CALL B6EE056867T

BALESASDALITIONEESLH.COM
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Local Attractions

Pearl River Eco-Tours
Experience a journey like no other...
into the Honey Island Swamp, one of
the least altered river swamps in the
country with a Professional Native
Ecological Tour Guide.

Among majestic cypress trees and
winding bayous lies South Louisiana’s
crowned jewel. Journey with us as we
guide you through this untouched
wilderness of pristine beauty and
unrivaled charm. Experience the mag-
nificence of the wildlife in their natural
surroundings.

Witness the splendor of the unique
Louisiana swamp plant life and uncov-
er the distinct waterways that will take
you through an adventure that you
will not forget. Behold the beauty of
what can only be described as Louisi-
ana'’s version of the Grand Canyon. The
wetlands of South Louisiana are our
natural treasures.

www.pearlriverecotours.com

CHANGES AND &
( ~ CHOICES?®
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Hang cutaith.the locals

L

Lousiana Tours

New Orleans Tours: Swamp Tours, City
Tours, Plantation Tours, Airboat Tours,
Ghost Tours, Combination Tours, Ka-
trina & City Tours, Private City tours and
New Orleans by Air, Land and Sea.

You will be given first-class treatment
from the beginning to the end. We
pride ourselves on being the best that
we can be. Ninety Nine percent of

the guests that come on our tour tell
us that our tours was the highlight of
their visit to New Orleans' French Quar-
ter. With all the attractions that there is
to offer in the city of New Orleans, they
tells us we did a good job!

Louisiana Tour Company

9706 Barataria Blvd.

Crown Point (Marrero), Louisiana 70072
504.689.3599

www.louisianaswamp.com
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The National WWII Museum

Ranked the #1 Attraction in New
Orleans by TripAdvisor and the #1 “Best
Place to Learn U.S. Military History”

by USA Today. The National WWII
Museum features a rich collection of
artifacts that bring history to life. Here
you will find thought provoking and
interactive exhibits that explore the
American experience in the war that
changed the world.

From the galleries in our main pavil-
ion to the 4-D cinematic experience
Beyond All Boundaries to the the
brand-new US Freedom Pavilion: The
Boeing Center, the Museum strives to
create world-class features and exhib-
its that will inspire visitors of all ages
to embrace the lessons of World War
Il and learn from its stories of heroism,
tragedy and liberation.

(Only a mile from The Roosevelt Hotel)
www.nationalww2museum.org

34 ®# Vision Quest
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French Quarter

The original settlement of New Orle-
ans, called Vieux Carré, French Quarter
or simply The Quarter, is the oldest
neighborhood in the city. Established
by the French in 1718, the location
was, and is still, a valuable site for trade
due to its strategic position along the
Mississippi River.

The district as a whole, bound by Canal
Street, Decatur Street, Esplanade Ave-
nue and Rampart Street, is a National
Historic Landmark. The French Quarter
boasts a storied history of international
influence with cultural contributions
from the French, Spanish, ltalians,
Sicilians, Africans, Irish and others - all
evident in the development of this
global port settlement.

So much of what makes New Orleans
unique is captured in the melting pot
atmosphere of the French Quarter -
from the raucous party atmosphere
of Bourbon Street to the bohemian
elegance of Royal. It's a neighborhood
full of surprises and magic.



Local Attractions
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The Crazy Lobster

Home of the Steamed Seafood Bucket,
live entertainment nightly, riverside
dining, char grilled oysters, Cajun food
located on Spanish Plaza across from
Harrah's casino. Full-service bar.

Come join the fun at The Crazy Lobster,
where indoor dining meets outdoor
atmospherel Come get down with us
on the banks of the Mississippi River,
with live music and the best seafood

in New Orleans. Open 7 days a week,
from 11:00 am - Til.

The Crazy Lobster

500 Port of New Orleans Place, Ste 83
New Orleans, LA 70130

504.569.3380

www.thecrazylobster.com

('*;, CHANGES AND T
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The Maison

Maison is a three level restaurant, bar
and music venue located on world
famous Frenchmen St,, featuring the
best live music in New Orleans seven
days a week.

We are open seven days a week and
aside from the rare special event, we
are almost ALWAYS cover free. We have
three stages that feature a diverse
schedule of live music everyday. You
will not find a club with more bands
playing regularly anywhere in the city.
For more information on the types of
music and events we feature, check
out our calendar.

The Maison
508 Frenchmen Street
New Orleans, LA 70116
504.371.5543

www.maisonfrenchmen.com
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Jackson Square

Historic Jackson Square, originally
known in the 18th century as “Place
d’Armes,and later renamed in honor
of the Battle of New Orleans hero An-
drew Jackson, is a timeless attraction in
the heart of the French Quarter of New
Orleans.

This famous landmark facing the
Mississippi River is surrounded by his-
toric buildings, including the St. Louis
Cathedral, the Presbytere and Cabildo
(Louisiana State Museums), not to
mention the Lower and Upper Pontal-
ba Apartments, the oldest apartment
buildings in the United States. The
Pontalba Apartments offer retail shops,
museums, galleries and restaurants
on the ground level; their second and
third floors still house a selection of
prestigious apartments.

Jackson Square is a favorite site for vis-
itors and locals. The artists, restaurants,
museums, merchants and the square
itself make Jackson Square one of the
French Quarter's most popular desti-
nations. Jackson Square is open seven
days a week
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Admire the Famous City’s
Cemetery

Admire the chilling but famous above-
ground tombs in the city's cemeteries.
You can take a guided walking tour, but
wandering around on your own is equal-
ly rewarding. St. Louis Cemetery No. #1
on Basin Street is the final resting place
of Voodoo Queen Marie Laveau.

This cemetery is a tourist hot spot. There
are daily historical and ghost tours that
go through the winding labyrinth of a
cemetery. It has inspired many Anne Rice
stories and was also featured in the Jack
Nicholson movie, Easy Rider.

Hours:

Monday - Saturday: 9:00 am — 3:00 pm
Sunday: 9:00 am - 12:00 pm

For more information, contact;
Archdiocese of New Orleans
504.596.3050 (main office)

St. Louis Cemetery
Basin at St. Louis Stree.
New Orleans, LA 70112
504.482.5065



The Best Gumbo in

New Orleans!

There's no contest: the very best gum-
bo in New Orleans is... at the home of
any given New Orleanian’s Mama. Most
visitors to the city aren't lucky enough
to get invited to Mama'’s house for a
Friday night gumbo, though. To sam-
ple this rich stew, thickened with okra,
filé (ground sassafras), or a dark roux,
seasoned liberally with Creole spices,
and served over rice, we have to turn
to the pros.

From the city's finest gourmet eateries
to down home neighborhood joints,
the vast majority of restaurants in New
Orleans offer gumbo of one sort or
another on their menus. And really,
presuming you like the rich, smoky
flavors of the dish, it's worth trying a cup
anywhere in town (or in the Southern
part of the state, actually). If you're really
in the mood to dig into a nice big bow/,
though, seek out these ten restaurants,
who serve the very best of the best.

1. The Gumbo Shop

2. Liuzza’s by the Track

3. Brigtsen’s

4. Prejean’s at JazzFest

5. Herbsaint

6. Li'l Dizzy's

7. Mandina’s

8. Mr.B's Bistro

9. Dickand Jenny'’s

10. Dooky Chase’s Restaurant
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The Gumbo Shop

The chicken and andouille sausage
gumbo at the Gumbo Shop is requ-
larly voted as the best in New Orleans
by the annual Gambit Readers'Poll. It's
a straight-ahead preparation with a
smoky brown broth and just enough
spice.

Seafood and okra gumbo is also on
the menu, and other preparations

also occasionally make their way to
the specials board - all are worth a
sample. The restaurant’s location in the
French Quarter, just a stone’s throw
from Jackson Square, makes it an easy
stop for most visitors to the city, so
stopin.

The Gumbo Shop

630 St. Peter Street
504.525.1486
www.gumboshop.com
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The Best Gumbo in

New Orleans!

Liuzza’s by the Track

Liuzza's by the Track, in Mid-City, offers
one of New Orleans'favorite interpre-
tations of Creole gumbo, chock full of
okra, seafood and locally made sau-
sage swimming in a broth made with
extra dark roux and seasoned with 17
secret herbs and spices. At under $5
for a cup, it's one of the best seafood
deals in town.

Liuzza's by the Track
1518 N. Lopez Street
504.218.7888
facebook.com/liuzzas
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Brigtsen'’s

Chef Frank Brigtsen made his bones in
the kitchens at the legendary Com-
mander’s Palace and K-Paul’s Louisiana
Kitchen under Paul Prudhomme. His
own restaurant in the Carrollton neigh-
borhood, Brigtsen’s, features his own
gourmet spin on Cajun and Creole
classics.

His rabbit and andouille filé gumbo

is beloved among connoisseurs of
traditional Creole haute cuisine. Rabbit
is a tough, lean, flavorful meat which
maintains both flavor and texture in a
long cooked dish like gumbo, so this is
a great way to eat it.

Brigtsen'’s

723 Dante Street
504.861.7610
www.brigtsens.com




The Best Gumbo in

New Orleans!

Prejean’s at JazzFest

Once a year, the New Orleans Jazz
and Heritage Festival turns the Fair
Grounds and Race Course into a mi-
crocosm of Louisiana culture, and the
food there is second to none. Among
the offerings at the 70+ booths is a
pheasant, quail, and andouille gumbo
from Lafayette-based Cajun restaurant
Prejeans.

It's worth the (steep) price of ad-
mission, folks -- not to mention the
absurdly long line -- and JazzFest is the
only place to get it. You could make
the 2 hour drive out to the restaurant
any time, but although they have great
gumbos on their reqular menu, this
one is a festival only special.

Prejeans

3480 NE Evangeline Thruway
Layfayette

337.896.3247
WWW.prejeans.com
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Herbsaint

The gumbo of the night is an ever
changing (but always astoundingly
delicious) proposition here at Chef
Donald Link's upscale Louisiana eatery
in the Central Business District. It's
always an elegant preparation of a
timeless classic, regardless of that
night’s particular ingredients.

In the wintertime, warm your bones
with a velvety chicken and andouille
gumbo. During Lent, be ready for
hearty seafood varieties featuring
plump Louisiana oysters and sweet
gulf shrimp. A simple New Orleans rule
of thumb: if Chef Link has anything to
do with a gumbo, order it.

Herbsaint

701 St. Charles Ave.
504.524 4414
www.herbsaint.com
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The Best Gumbo in

New Orleans!

Li’l Dizzy’s

This small neighborhood restaurant in
the Tremé neighborhood serves good
old-fashioned Mama's-house style Cre-
ole fare, and one of the many house
specialties is the Creole gumbo. It's

full of chicken, shrimp, sausage, crab,
and is heavy with the flavor of filé and
Creole spices. The recipe is an old fam-
ily recipe from the venerable Baquet
restaurant family, and it's worth the trip
off the beaten path to give it a try.

Li'l Dizzys
1500 Esplanade Ave.

504.569.8997
WWW.prejeans.com
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Mandina'’s

Creole and Italian specialties nestle
side-by-side on the menu at Mandi-
na'’s, a favorite neighborhood restau-
rant in Mid-City. Though Mandina’s is
actually best-known for having some
of the finest Turtle Soup au Sherry in
town, they also make an outstanding
seafood gumbo. It's thick and pleas-
antly fishy, a reminder that gumbo
almost certainly shares a common
ancestor with French bouillabaisse.

Mandina’s

3800 Canal Street
504.482.9179
www.mandinasrestaurant.com



The Best Gumbo in

New Orleans!

Mr. B’s Bistro

One of the best fine dining options
in the French Quarter, Mr. B's serves
contemporary high end New Orleans
cuisine with an emphasis on regional
products and classic Creole culinary
technique.

Gumbo Ya-Ya, a house specialty, is ac-
tually a fairly straight ahead Cajun-style
chicken and sausage gumbo, with a
dark roux base, a big dose of the Cajun
trinity (celery, bell pepper, and onion),
and a heavy hand with Creole season-
ings. It's simple and well-balanced, and
the carefully selected ingredients really
shine.

Mr. B’s Bistro

201 Royal Street
504.523.2078
www.mrbsbistro.com
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Dooky Chase’s Restaurant

Chef Leah Chase has been serving

up gumbos aplenty at her world
renowned Tremé restaurant since the
1950s alongside other Creole and soul
food favorites. She's one of the only
chefs in town, though, who regularly
cooks up gumbo z'herbes (from the

French "gumbo aux herbes,"gumbo
made with greens”).

It's a popular meatless Lenten dish,
but Miss Leah’s version includes pork
and she traditionally serves it on Holy
Thursday, as her mother and grand-
mother did before her. She'll also
include it on the menu now and again
throughout the year, so if you come
upon the restaurant on a day that it's
available, order it. It's a rare and deeply
traditional treat, and a delicious way to
get your veggies.

Dooky Chase’s Restaurant
2301 Orleans Ave.

504.821.0600
www.dookychaserestaurant.com
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TEXAS STATE OPTICAL
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